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IT Pros Debunk the “Threat” Behind
Smart Automation with Al Tools 0 1

Fears of Machine Takeover Overblown

arago IT
A — Automation

Why this works Why IT pros love it

IT pros like when a company gets to know m

them a bit before pitching their product.

This infographic emphasizes how the Any infographic that keeps you
client prouvides ualue to the IT pro rather entertained and enticed to keep
than just pumping out a product message. scrolling to the end deserues

As it turns out, the myth regarding fear )
of a “machine-takeover" is overblown a ‘job well done.” As an IT pro,

The storyline here makes sense with L
automation is important to me.

By the time | got to the end, |

their product, too. arago shows the IT

pro’s time problem — and then solues it

with their product, which is promoted clicked through to learn more
at the end. about the company and seruice
. . offerings on arago’s website.
This top-of-funnel content piece was
just one step in the ouerall journey m
and did a great job of connecting to - CJ Wood, IT Director

the bigger campaign picture through

its landing page.
9pe9 For the full pdf:

The majority of IT pros already use automation in some www.spiceworks.com/infographic-ara
capacity. Traditional automation processes or tools being used
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COMMON CORE

WHAT IT NEEDS TO KNOW

Common Core State Standards (CCSS) have been adopted across the US. And while the educational goals of
CCSS are well documented, the full impact on technology is still unfolding. While CCSS is primarily about raising
educational standards, technology plays a key role in this objective. Students and teachers will need to be prepared
for online assessment systems developed by Smarter Balanced Assessment Consortium (SBAC) and Parinership for
Assessment of Readiness for College and Careers (PARCC)

If you're an IT pro in K-12 education, here’s what you need to know about preparing your organization in time for the
2014-2015 academic year—and beyond

CCSS: THE FACTS

CCSS has been adopted in all but six states’
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Belkin Common
Core

Why this works Why IT pros love it

This infographic is the poster child (pun m
intended) for this type of content. It

chunks out a complex issue into bite- This Stgle of information does

sized info morsels, frames it in @ memo- well because even though there
rable way, and takes a national issue and are a few pages, the pieces of
makes it locally relevant to IT buyers. reading are small, quicklg
Easy-to-digest facts and key tech specs digeStible' easy to read,

are peppered throughout - ...a palatable and flOLUiﬂg.

approach for techies to be educated on m
Common Core, and view Belkin as the

thought leader in the space. - Patrick Yeager, Network/SysAdmin

The infographic also follows the golden
For the full pdf:

rule of good content: value first, pitch
www.spiceworks.com/infographic-bel

second. After the reader ups their 1.Q.,
the CTA sends them to a product page
free of marketing fluff — just the prod-
ucts and their specs to help IT buyers
make an informed decision.
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*HOW TO SMOOTH YOUR

WINSERVER 2003 MIGRATION

July 14, 2015 brings the end of an era... the era of Microsoft Windows Server 2003 support, that is.
A recent Spiceworks survey of US IT pros reports that while not everyone has jumped on the
migration bandwagon, most plan to do so before EOS.

This infographic will explore where IT pros are in the migration process, barriers they’re up against,
and ways to take the pain out of migration - because the rewards of upgrading are well worth it.

) MAKING THE MOVE (

According to Spiceworks aggregated network data, two-thirds of
the companies in Spiceworks are still running WinServer 2003.

But according to our Spiceworks survey, 92% of IT pros
surveyed are partially migrated or have plans to migrate: —|

:53% 1 39% 1 8%
: Partially migrated . Planning +No plans
: to migrate * to migrate

...And almost 60% plan to make the move before the end-of-support date.

Primary migration drivers:

FINISH
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TigerDirect
Migration

Why this works

Memorability is a central element in an
effective infographic. The right theme,
hard-hitting data points, or a well-exe-
cuted simple design are just a few ways

to achieue infographic memorability. Here

we see the use of a good theme.

Windows Seruer 2003 End of Life (EOL)
was a tech trend in 2015, with IT teams
around the world preparing for major
upgrades to their network infrastruc-
tures. This infographic capitalized
on the moment. At the early stage on
their path to purchase, IT pros crave
content that educates them on the
topic. The stats here are simple to read
and packaged in a fun format. (Treasure

hunt, anyone?)

A clear CTA caps the infographic. Many
times marketers forget to answer the

question of what’s next in their content.

Here IT pros are given that next step on
their hunt for tech treasure.

Why IT pros love it

It was a smart marketing moue
to point out the correlation
between the age of seruers
running 2003 and the benefits
of upgrading your server hard-
ware at the same time. It didnt
feel pushy, it just seemed to
make sense.

- Lauren Fitzpatrick, Networks/SysAdmin

For the full pdf:
www.spiceworks.com/infographic-tiger
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0S OVER

=

WM Windows 3.x was a I6-bit 0S
] family that included advanced

TIME

ly
features for the time:
TRUETYPE FONTS Windows 3.x
256 COLOR VGA GRAPHICS

SUPPORT FOR WAVEFORM AUDIO

which opened new possibilities for users.

Windows 3] was the first
Microsoft 0S to introduce:

= s
ﬂAOME;%kANS 1MB RAM
— USED COMPUTERS' 6 MB DISK
— SPACE

E— (1992)

WINDOWS REGISTRY

MINESWEEPER

CD-ROM INSTALLATION

@ cosT oF
ST Vo8 oF sToRacE:
T

fmT—4

$9000

Windows 95

MW windows 95 was the first
W Microsoft 0S of the:

HYBRID 16-BIT / 32-BIT
WINDOWS 4.X FAMILY

which introduced us to the
Windows Ul we know today.

e PENTIUM
PROCESSOR

MADE ITS DEBUT (1993)

OF AMERICANS ARE
ON THE INTERNET'

(a world without cat
videos? Shudder...)

Making their debut in the 0S:

THE START BUTTON ll LONG FILE NAMES
winoows  raskear | INTERNET
DESKTOP EXPLORER

*IE was part of Windows 95 OSRI

Windows 98 4

MM The second release of the Windows
B 9 line. Windows 98 introduced:

v:I’:maumo IN AT
FAT32 FILE SYSTEM 144 MB H
FLOPPIES

WINDOWS 98 WAS THE LAST

MICROSOFT CLIENT 0S SOLD WITH
A FLOPPY DISK INSTALL OPTION.

USB AND CD SUPPORT AT LAUNCH

INTERNET CONNECTION SHARING

10 | Marketing Manuals from Spiceworks 2016: Book 01: Infographics

TARGET AUDIENCE: IT PRO

04

OS Ouer Time

Why this works

Here we see an infographic with a clear
headline, ensuring the reader doesn’t
have to think too long about what they’re
about to take in. A good rule of thumb
when aiming for clarity is the five-second
rule. (It works well for both food and
content.) The reader should know what
the infographic is about within the first
five seconds.

Similar to the TigerDirect infographic
from before, this infographic used a news
event to make a splash. The Windows 10
release was a spicy tech topic when this
content piece was unueiled. The goal was
to draft off the free press on the topic
to showcase the company as a thought
leader in the space. As a thought leader,
you don’t just want to say what’s already
out there — you want to bring some new
info to the table.

What we get here is more of a history of the
system itself with no product push. Though,
there’s still a CTA - asking IT pros to contin-
ue the conuersation in Spiceworks Community
for more resources (a.k.a. thought-leadership

content) and to interact with other IT pros.

Why IT pros love it

This infographic kept me
entertained and educated,
yet with the rare feeling of
wanting more when | got to
the end.”

- CJ Wood, IT Director

For the full pdf:
www.spiceworks.com/infographic-win
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MARKET RESEARCH
SHOWDOWN

QUALITATIVE @ QUANTITATIVE

Market research takes the guesswork out of what real IT buyers want.
But with so many options out there, how do you know which is right for you?

Most research falls into two categories: qualitative and quantitative.
We let the two face-off to see which one would prove to be the champion.
So which method won?

ii TOP STRENGTH:

Collecting feedback and opinions

TOP STRENGTH: ii

Collecting stats and data

ONLINE SURVEYS @
communITyY POLLS-?

@ Focus GROUPS
@ IN-DEPTH INTERVIEWS
QsplczpnnELs

N
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Market Research

Showdown

Infographic best practice

Let’s shift our focus from IT pro content to
a marketer piece. While the audience chang-

es, the basic elements remain the same.

This illustration explains the struggle
between qualitative and quantitative data.
There’s a clear theme here that makes it
memorable: UWe've highlighted the research
skirmish with a tug-o-war storyline. Take
a moment to look at the six sections. (We'll
wait!) Each of the topics are questions we
heard from marketers or general industry
hot topics. Even if the reader doesn’t buy
the product, at least we’ve prouided helpful
info to them (and in the research space).

This CTA is a bit different. The reader gets
to talk directly to the research team. At this
stage in the journey, the person is still in
discouery mode, so let’s help them discouer
through a quick, non-sales phone call!

Why it matters

Infographics are the cliff
notes of the IT world!

- Patrick Yeager, Network/SysAdmin

For the full pdf:
www.spiceworks.com/infographic-research
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Whether they're traveling in packs with other IT
pros, journeying over to tech/special interest groups,
or connecting with tech vendors, enterprise IT pros

are thriving in the Spiceworks Community. 4

of companies listed on
the Fortune 500 have
registered accounts
in Spiceworks.

What's their day-to-day purchase behavior?

2 IT PROS IN ENTERPRISE ORGANIZATIONS SPEND BIG BUCKS ON:
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Enterprise IT in the
Spiceworks Sea

Infographic best practice Why it matters

As a marketer, euery day you swim in 3 m
sea full of data. Instead of drowning the

reader in a spreadsheet of numbers, we Simply put, IT Pros loue data.
attempted to hook them with clear data The Big Fish infographic shows
points front and center and a fun theme. in @ quantifiable way that

Spiceworks isn’t just for the
SMB; even the Big Fish swim
in the Spiceworks sea.”

Marketers also want their content
shared. A good way to gauge the share-
ability of any piece is to ask yourself,

“Would they frame and mount it on a m

o -
wall?” Would someone share this piece - CJ Wood, IT Director
of content? We think this is a deep-sea

catch that would look great on a wall.
For the full pdf:

Another key element to this visual is wwuw.spiceworks.com/infographic-bigfish
the human, authentic touch. Real IT pro

quotes add natural breaks to the sections
—and add more credibility to the data
inside of the infographic.
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