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IT Pros Debunk the “Threat” Behind
Smart Automation with AI Tools

Fears of Machine Takeover Overblown

The notion of smart automation and artificial intelligence (AI) taking over jobs strikes fear into the hearts of 
IT pros: true or false? False. According to a Spiceworks survey of IT professionals commissioned by arago, 

this statement falls into the “urban legend” category. In fact, most IT pros welcome smart automation 
with AI, and can quickly identify concrete benefits these technologies bring that complement—rather than 

commandeer—their jobs. Read on to learn where smart automation and AI play in the IT landscape.

Racking Up Smart Automation Benefits

Smart automation benefits experienced 
(or expected): 

Gaining Time for What Really Matters

In the smart automation landscape, arago is 
the undisputed expert, building disruptive 
technology using AI and analytical components 
designed with one vision in mind: to enable 
companies to refocus their IT resources
to where they are needed, driving the
digital innovation agenda.

Want to learn more?

More free time to focus on important IT initiatives

88%

Increased efficiency

85%

Faster problem solving

54%

Reduced number of errors/compliance reinforcement

54%

It’s clear that most IT pros don’t view smart automation with AI as a 
threat. Rather, they see it as a way to increase efficiencies, decrease 

errors, solve problems faster and free up their time for more 
important—and more strategic—initiatives.

Source: Spiceworks survey of 194 IT pros, conducted on behalf of arago, October 2015.

Busting the Smart Automation and AI Myth

As it turns out, the myth regarding fear 
of a “machine-takeover” is overblown.

The majority of IT pros already use automation in some 
capacity. Traditional automation processes or tools being used: 

93% of IT pros understand automated IT tools
do not put their jobs at risk

93%

91% of IT pros realize automated IT tools
are not the beginning of the AI takeover

91%

Group policies

91%

ON

OFF

Custom scripts or processes

81%

ON

OFF

Deployment/update tools

63%

ON

OFF

PowerShell

62%

ON

OFF

Breaking Down the IT Workday 

What do IT pros spend most of their time on? 

92%

Modernizing technology

91%

Routine maintenance

84%

Planning/strategizing for future IT

75%

Ticket documentation/reporting

of IT pros report that 
intellectually stimulating 
activities are most important
to their job satisfaction. This 
makes sense, as their top two 
most-preferred tasks are:

And their top two least-preferred tasks include:

How IT pros would rather spend free time during their workday:

60%

Planning/strategizing 
for future IT

59%

Ticket 
documentation/reporting

72%

Innovating 
technology/solutions

Modernizing
existing technology

63%

Training and 
development

55%

36%

Routine maintenance

72%

Modernizing technology

Troubleshooting/assisting users 

92%Stimulating Tasks Mind-numbing Tasks

You’ve been
promoted!

Want to learn more? Visit www.arago.co
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Why this works
IT pros like when a company gets to know 

them a bit before pitching their product. 

This infographic emphasizes how the 

client provides value to the IT pro rather 

than just pumping out a product message. 

The storyline here makes sense with 

their product, too. arago shows the IT 

pro’s time problem — and then solves it 

with their product, which is promoted  

at the end. 

This top-of-funnel content piece was 

just one step in the overall journey  

and did a great job of connecting to  

the bigger campaign picture through  

its landing page.

Why IT pros love it

TARGET AUDIENCE: IT PRO

Any infographic that keeps you 
entertained and enticed to keep 
scrolling to the end deserves  
a ‘job well done.’ As an IT pro,  
automation is important to me.  
By the time I got to the end, I 
clicked through to learn more  
about the company and service  
offerings on arago’s website.

- CJ Wood, IT Director

arago IT
Automation

For the full pdf:  
www.spiceworks.com/infographic-ara

www.spiceworks.com/infographic-ara
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COMMON CORE
WHAT IT NEEDS TO KNOW 
Common Core State Standards (CCSS) have been adopted across the US. And while the educational goals of
CCSS are well documented, the full impact on technology is still unfolding. While CCSS is primarily about raising
educational standards, technology plays a key role in this objective. Students and teachers will need to be prepared 
for online assessment systems developed by Smarter Balanced Assessment Consortium (SBAC) and Partnership for 
Assessment of Readiness for College and Careers (PARCC).

If you’re an IT pro in K-12 education, here’s what you need to know about preparing your organization in time for the 
2014-2015 academic year—and beyond.

CCSS: THE FACTS
Common Core State Standards (CCSS) is a US education initiative designed to better 
prepare K-12 students for college and careers. As technology is a key part of this initiative, 
it will require schools and districts to make technology decisions to meet the instructional 
and assessment needs of students—and soon.

CCSS has been adopted in all but six states1

CCSS will impact three educational areas

Teaching/curriculum 

of schools nationwide have 
not yet completed 
plans to support CCSS2

Learning/student 
engagement

Online assessments

Timeline for CCSS rollout 

Most schools are not prepared

Field testing

Spring 2014  

Begin administration of SBAC and PARCC

Fall 2014 and beyond 

78% of K-12 schools have 
insuf�cient Internet 
access372%

What does this mean for IT?
Since every facet of Common Core integrates tightly with technology—and online assessments 
launch in the upcoming 2014-2015 academic year—IT pros need to prepare now. 

for teaching, learning and assessments

Hardware requirements

Infrastructure requirements

Microphones

LaptopsHeadphones

External keyboards Tablets

The State Educational Technology 
Directors Association recommends:4

By 2014 - 2015

•   External Internet connection: 
     ≥100 Mbps per 1,000 students/staff 
 •   Internal WAN connections: 
     ≥1 Gbps per 1,000 students/staff

Schools should consider upgrading their 
core network—the “data backbone”—to 
Gigabit Ethernet2

By 2017 - 2018

•   External Internet connection: 
     ≥1 Gbps per 1,000 students/staff 
•   Internal WAN connections: 
     ≥10 Gbps per 1,000 students/staff

Broadband access

Local area network (LAN)

Technology will impact all three 
key areas of CCSS

Teaching/curriculum
Technology must be integrated into the classroom.

Wireless technology support for higher density of classroom devices

Instructional technology purchases compatible with the new assessment system

Availability of collaboration technologies and digital content 

Miracast video adapter

Tablet stage

Learning/student 
engagement
Schools must provide a robust digital learning environment 
for students to gain skills they need for CCSS.

Protection to help shield high-tech learning tools from classroom wear and tear

Wireless technology support for increased mobile learning 
(BYOD and school-owned devices)

Universal accessories to power and support mixed computing environments

Air Protect 
tablet cases

Access points

Store and charge station

USB charger

Online assessments
Assessments will make use of computer adaptive 
technology (CAT) versus traditional �xed-form testing.

Suf�cient bandwidth capacity

Reliable wireless access

Adequate security and reliability

Access points

Networking cables

Routers

Are you ready for Common Core?
For CCSS, schools must make signi�cant investments in infrastructure and hardware. But these investments aren’t 
enough—they also need infrastructure and connectivity solutions to protect and optimize the devices required to 
help students and educators meet CCSS standards. How far along is your school in this endeavor?

As the recognized global leader in infrastructure and connectivity solutions, Belkin can help you prepare 
for and support next-generation learning environments. Our broad line of affordable education 
solutions—spanning all facets of CCSS—include: 

Teaching/
curriculum

Access points, video display 
switch, Miracast video adapter, 

tablet stages and stands 

Learning/student 
engagement

Online 
assessments

Fiber, Cat6 and QSFP/SFP 
cables, routers, wired 

keyboards, access points

USB chargers, tablet storage and 
power cables, access points, Air 

Protect/Air Shield cases and sleeves, 
store and charge station

Sources:

1  Standards in Your State, "Common Core State Standards Initiative,” Accessed May 14, 2014. http://www.corestandards.org/standards-in-your-state/
2  “Implementing Wireless Infrastructure for Common Core Testing in Schools,” Xirrus, Inc., January 2014.              
 http://www.xirrus.com/cdn/pdf/Xirrus_CCSSinSchools_WP_v4_010714 
3 http://www.educationsuperhighway.org/the-connectivity-gap.html 
4 Fox, C., Waters, J., Fletcher, G., and Levin, D. “The Broadband Imperative: Recommendations to Address K-12 Educational Infrastructure Needs,” 
 State Educational Technology Directors Association (SETDA), 2012. http://www.setda.org/wp-content/uploads/2013/09/The_Broadband_Imperative.pdf 

1+1=2

Access points

1+1=2

Audio splitter

Stylus

Stage app

Wired keyboards
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Why this works
This infographic is the poster child (pun 

intended) for this type of content. It 

chunks out a complex issue into bite-

sized info morsels, frames it in a memo-

rable way, and takes a national issue and 

makes it locally relevant to IT buyers.

Easy-to-digest facts and key tech specs 

are peppered throughout — ...a palatable 

approach for techies to be educated on 

Common Core, and view Belkin as the 

thought leader in the space.

The infographic also follows the golden 

rule of good content: value first, pitch 

second. After the reader ups their I.Q., 

the CTA sends them to a product page 

free of marketing fluff — just the prod-

ucts and their specs to help IT buyers 

make an informed decision. 

Why IT pros love it

This style of information does  
well because even though there  
are a few pages, the pieces of  
reading are small, quickly  
digestible, easy to read,  
and flowing.

- Patrick Yeager, Network/SysAdmin

TARGET AUDIENCE: IT PRO

Belkin Common 
Core

For the full pdf:  
www.spiceworks.com/infographic-bel

www.spiceworks.com/infographic-bel
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GrEeTInGs FrOm W S 2012!

GrEeTInGs FrOm W S 2012!

•  H O W  T O  S M O O T H  Y O U R •

WINSERVER 2003 MIGRATION

N

NW NE
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July 14, 2015 brings the end of an era… the era of Microsoft Windows Server 2003 support, that is. 
A recent Spiceworks survey of US IT pros reports that while not everyone has jumped on the 
migration bandwagon, most plan to do so before EOS. 

This infographic will explore where IT pros are in the migration process, barriers they’re up against, 
and ways to take the pain out of migration – because the rewards of upgrading are well worth it.

According to Spiceworks aggregated network data, two-thirds of 
the companies in Spiceworks are still running WinServer 2003.

But according to our Spiceworks survey, 92% of IT pros 
surveyed are partially migrated or have plans to migrate:

…And almost 60% plan to make the move before the end-of-support date.

MAKING THE MOVE

MIGRATION DETAILS

SERVER UPGRADES: 
WHY YOU SHOULD GO FOR IT

8%
No plans 
to migrate

39%
Planning 
to migrate

52%
Purchasing standalone 

server software

48%
Purchasing new hardware 
with server software

53%
Partially migrated

Primary migration drivers:

80%

Preparing for end of support

79%

45%

Improved performance

41%

Security standards/
requirements

40%

Hardware upgrade

Migrating to an advanced OS can offer more in terms of:

Why should you upgrade your server along with your OS?

Primary fears around running an unsupported server OS:

However, not all IT pros are planning to migrate 
ALL their servers from WinServer 2003.

Top barriers to full migration include: 

40% 35%

ReliabilityCompliance risks
Security risks

Who’s upgrading only server software versus springing for new 
hardware AND software? According to the survey, it’s 
pretty close…

Since almost 80% of IT pros surveyed are managing or planning to 
manage the migration in-house, it’s no wonder more than half are 
concerned about the time involved.

Almost half of surveyed IT pros are taking WinServer 2003 EOS as an opportunity to refresh their 
servers along with their OSes. Good thing, since Spiceworks aggregated network data shows 
almost all physical servers running WinServer 2003 are more than 3 years old!

• Many old servers won’t meet the minimum requirements for a new 
server OS

• New servers can take full advantage of advanced technologies 
offered by a new server OS

• Migrating is the perfect opportunity to set up virtual environments – 
or extend existing ones

72% of IT pros migrating or planning to migrate are 
moving to Windows Server 2012 R2

52%

Lack of time

52% 33%

Software/app 
compatibility

Budget constraints

Virtualization Server management Uptime

4-5 years old

6-8 years old

>8 years old

10%

40%

49%

GrEeTInGs FrOm W S 2012! TigerDirect Can Help You Achieve These Bene�ts – 
Without the Headache
TigerDirect Server Xpress provides pre-con�gured server 
solutions delivered quickly and affordably.

Learn More Now

Sources:
Spiceworks survey of 150 IT pros in the US conducted on behalf of Systemax/TigerDirect, September 2014
Spiceworks network data report conducted on behalf of Systemax/TigerDirect, February 2015

FINISH
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Why this works
Memorability is a central element in an 

effective infographic. The right theme, 

hard-hitting data points, or a well-exe-

cuted simple design are just a few ways 

to achieve infographic memorability. Here 

we see the use of a good theme.  

Windows Server 2003 End of Life (EOL) 

was a tech trend in 2015, with IT teams 

around the world preparing for major  

upgrades to their network infrastruc-

tures. This infographic capitalized  

on the moment. At the early stage on 

their path to purchase, IT pros crave 

content that educates them on the 

topic. The stats here are simple to read 

and packaged in a fun format. (Treasure 

hunt, anyone?)

A clear CTA caps the infographic. Many 

times marketers forget to answer the 

question of what’s next in their content. 

Why IT pros love it

It was a smart marketing move  
to point out the correlation  
between the age of servers  
running 2003 and the benefits  
of upgrading your server hard- 
ware at the same time.  It didn’t  
feel pushy, it just seemed to  
make sense.

- Lauren Fitzpatrick, Networks/SysAdmin

TARGET AUDIENCE: IT PRO

TigerDirect 
Migration

For the full pdf:  
www.spiceworks.com/infographic-tiger

Here IT pros are given that next step on 

their hunt for tech treasure. 

www.spiceworks.com/infographic-tiger
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Windows 3.x

Windows 98

Windows XP

Windows 7

Windows 95

1990

1995

1998

Windows ME

2000

Windows Vista

2001

2006

Windows 10

2009

Windows 8

2012

2015

SOURCES:
1. http://www.pewinternet.org/three-technology-revolutions/
2. Spiceworks anonymous aggregate data
3. http://news.microsoft.com/2010/10/21/windows-7-birthday-bash-its-a-year-to-celebrate/
4. http://www.fastcodesign.com/1669313/what-americans-would-give-up-for-the-internet-alcohol-exercise-showers-sex/

OS OVER TIME
 Microsoft Windows
 from 1990–2015 

What will the future hold for Windows?
For up-to-date Windows 10 discussions with IT pros,
join the conversation in the Spiceworks Community.

http://community.spiceworks.com/windows/windows-10

Windows ME was a relatively short-lived 
project that many viewed as being rushed to 
market. It was replaced by the hugely popular:

WINDOWS XP
(and we all rejoiced)

Windows ME was the last 
OS based on:

WINDOWS 95 CODE

Its launch marked the first appearance of:

SYSTEM RESTORE
UTILITY

MICROSOFT
MOVIE MAKER

It introduced:

However, compared to Windows 7,
adoption was low as many consumers and 
businesses opted to pass on the radically 
redesigned UI. (where’d my start button go?)

Designed specifically for mobile 
with a “touch first” interface, 
Windows 8 was the

FIRST STEP TOWARD A
MOBILE WINDOWS-BASED FUTURE

THE WINDOWS
APP STORE

BUILT-IN
ANTIVIRUS SOFTWARE

AN ANTI-PHISHING FILTER TO DEAL WITH 
INCREASING CYBER THREATS

Windows 95 was the first 
Microsoft OS of the:

which introduced us to the 
Windows UI we know today.

HYBRID 16-BIT / 32-BIT 
WINDOWS 4.X FAMILY

THE START BUTTON

WINDOWS
DESKTOP

LONG FILE NAMES

TASKBAR INTERNET
EXPLORER

*IE was part of Windows 95 OSR1

Making their debut in the OS:

Windows XP, the home version
of Windows 2000, was born
when Microsoft:

The result was a stable and hugely popular 
OS for use at home and in the office.

MERGED THE NT AND DOS-BASED WINDOWS 
CODEBASES INTO A SINGLE PRODUCT

A 64-BIT EDITION

SUPPORT FOR WIRELESS NETWORKING

REMOTE DESKTOP

Windows XP was the first to offer:

Windows 7 was viewed by many as 
the OS that Microsoft Vista was 
supposed to be and it:

BECAME THE WINDOWS XP
REPLACEMENT OS OF CHOICE

SUPPORT FOR
TOUCHSCREENS

BETTER SUPPORT
FOR SSDS

A REDESIGNED
TASKBAR

A FRAMEWORK
FOR BIOMETRIC

FINGERPRINT READERS

Apart from providing a stable, 
resource-efficient, full-featured, and 
responsive desktop environment, 
Windows 7 introduced:

Windows 3.x was a 16-bit OS 
family that included advanced 
features for the time:

which opened new possibilities for users.

TRUETYPE FONTS

256 COLOR VGA GRAPHICS

SUPPORT FOR WAVEFORM AUDIO

Windows 3.1 was the first 
Microsoft OS to introduce:

WINDOWS REGISTRY

MINESWEEPER

CD-ROM INSTALLATION

14%
OF AMERICANS ARE
ON THE INTERNET1

(a world without cat
videos? Shudder...)

THE PENTIUM
PROCESSOR 
MADE ITS DEBUT (1993)

COST OF
1 GB OF STORAGE:

$9000
40%
OF AMERICANS
USED COMPUTERS1

(1992)

WINDOWS 3.1 MINIMUM 
REQUIREMENTS:

1 MB RAM
6 MB DISK
SPACE

WINDOWS 98 MINIMUM 
REQUIREMENTS:

16 MB RAM
210 MB DISK SPACE

WEIGHING IN AT

38
1.44 MB
FLOPPIES
WINDOWS 98 WAS THE LAST 
MICROSOFT CLIENT OS SOLD WITH 
A FLOPPY DISK INSTALL OPTION. 

Windows 98 (and the rest of the Windows 4.x 
family) could only reliably handle:

MAX OF 1.5 GB OF RAM

The second release of the Windows 
9x line, Windows 98 introduced:

FAT32 FILE SYSTEM

USB AND CD SUPPORT AT LAUNCH

INTERNET CONNECTION SHARING

Additional new features at launch:

INTEGRATED SUPPORT FOR
FACIAL RECOGNITION

MICROSOFT EDGE WEB BROWSER

CORTANA DIGITAL PERSONAL ASSISTANT

MULTIPLE DESKTOP VIEWS

A NEW MODEL FOR DELIVERING PATCHES
AND FEATURE UPDATES

THE START BUTTON IS BACK
(AND BETTER THAN EVER!)

Windows Vista introduced:

The long-awaited Windows Vista was initially slated 
to be a minor update to Windows XP, but it was:

SCRAPPED HALFWAY THROUGH DEVELOPEMENT AND REBUILT 
FROM SCRATCH ON WINDOWS SERVER 2003 CODE

Despite many new features, most users chose to stick 
with XP (you don’t say...)

 AERO INTERFACE WINDOWS SEARCH

 DESKTOP WIDGETS WINDOWS DEFENDER

BACKUP & RESTORE CENTER

 WINDOWS PHOTO GALLERY BITLOCKER

COST OF
1 GB OF
STORAGE:

$7

62%
OF AMERICANS
USED COMPUTERS1

46%
OF AMERICANS 
ARE ON THE 
INTERNET1

>72%
OF AMERICANS
USED COMPUTERS1

73%
OF AMERICANS 
ARE ON THE 
INTERNET1

RIGHTS FOR THE WINDOWS XP 
BLISS BACKGROUND IMAGE COST 
MILLIONS OF DOLLARS. ITS SALE 
PRICE WAS REPORTEDLY THE

2ND LARGEST
PAYMENT EVER
FOR A SINGLE 
PHOTO
(everyone loves a pretty picture)

OF COMPANIES WERE 
STILL RUNNING SOME 
WINDOWS XP PCS2

ONE MONTH BEFORE WINDOWS 
XP END OF LIFE IN APRIL 2014,

75%

BY MAY 2015,

>90%
OF COMPANIES AROUND 
THE WORLD WERE 
RUNNING WINDOWS 7 2

COST OF
1 GB OF
STORAGE:

3¢
64%
OF AMERICANS
OWN A
SMARTPHONE1

42%
OF AMERICAN 
OWN A 
TABLET1

87%
OF AMERICANS USE 
THE INTERNET1

(cat video heaven!)

As of its July 29 
2015 release, 
Windows 10 
provides:

A UNIFIED
PLATFORM FOR PCS, 

SMARTPHONES, 
AND TABLETS

UNIVERSAL APPS 
DESIGNED TO RUN 

ACROSS ALL DEVICES

MICROSOFT SOLD

240M
WINDOWS 7 LICENSES 
WITHIN A YEAR
OF LAUNCH3

COST OF
1 GB OF
STORAGE:

7¢

45%
OF AMERICANS
OWN A
SMARTPHONE1

18%
OF AMERICANS 
OWN A
TABLET1

73%
OF AMERICANS 
WOULD RATHER GIVE 
UP ALCOHOL FOR A 
YEAR INSTEAD OF 
THE INTERNET4
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Why this works
Here we see an infographic with a clear 

headline, ensuring the reader doesn’t 

have to think too long about what they’re 

about to take in. A good rule of thumb 

when aiming for clarity is the five-second 

rule. (It works well for both food and 

content.) The reader should know what 

the infographic is about within the first 

five seconds. 

Similar to the TigerDirect infographic 

from before, this infographic used a news 

event to make a splash. The Windows 10 

release was a spicy tech topic when this 

content piece was unveiled. The goal was 

to draft off the free press on the topic 

to showcase the company as a thought 

leader in the space. As a thought leader, 

you don’t just want to say what’s already 

out there — you want to bring some new 

info to the table. 

Why IT pros love it

This infographic kept me  
entertained and educated,  
yet with the rare feeling of 
wanting more when I got to  
the end.”

- CJ Wood, IT Director

TARGET AUDIENCE: IT PRO

OS Over Time

What we get here is more of a history of the 

system itself with no product push. Though, 

there’s still a CTA — asking IT pros to contin-

ue the conversation in Spiceworks Community 

for more resources (a.k.a. thought-leadership 

content) and to interact with other IT pros. 

For the full pdf:  
www.spiceworks.com/infographic-win 

www.spiceworks.com/infographic-win
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Market research takes the guesswork out of what real IT buyers want.
But with so many options out there, how do you know which is right for you?

Most research falls into two categories: qualitative and quantitative.
We let the two face-off to see which one would prove to be the champion.

So which method won?

MARKET RESEARCH
SHOWDOWN

QUALITATIVE QUANTITATIVEVS

TEAM QUAL

FOCUS GROUPS

TOP STRENGTH:
Collecting feedback and opinions

TOP STRENGTH:
Collecting stats and data

IN-DEPTH INTERVIEWS

SPICEPANELS

ONLINE SURVEYS

COMMUNITY POLLS

TEAM QUANT

MONITOR BRAND PERFORMANCE

To drive success, you have to keep tabs on competitors and know where your brand sits with your
target audience. Surveys let you dive into the nitty-gritty: what IT pros love, hate, or want more of.

Plus you can track performance over time, so you can reliably measure what’s working.

WINNER

Q
U

A N T I T A T I V
E

BRAINSTORM NEW PRODUCTS AND SERVICES

Make sure your product, service, or campaign is headed in the right direction – bounce ideas 
off your target audience. Qualitative research like focus groups and in-depth interviews help 

you get inside IT buyers’ heads – and get real-time feedback!

Get quick feedback from a group of IT pros

Spark debate and creativity

Uncover hidden needs or motivations

Ask follow-up questions

ADVANTAGES OF FOCUS GROUPS ADVANTAGES OF IN-DEPTH INTERVIEWS

Easier to recruit hard-to-reach audiences

Better for individualized or sensitive topics

Deeper conversations in a 1-on-1 setting

Can adapt discussion guide if needed

WINNER

Q
U

A L I T A T I V
E

QUALITATIVE QUANTITATIVE

DEVELOP PERSONAS

Many personas are just snapshots that might not actually tell you anything about your buyers’ 
decision-making, needs or motivations. So when it comes to something as critical as 

understanding your buyers (and getting reliable data to do so) – the more insight, the merrier!

WINNER

Q
U

A L I T A T I V
E

WINNER

Q
U

A N T I T A T I V
E

Once you’ve identified your 
segments, dig deeper into their 

stories and bring them to life.

Cover your bases and capture 
insight on your entire market.

MEASURE CUSTOMER SATISFACTION

Measure of satisfaction and loyalty

Key drivers of satisfaction

Net Promoter Score

Areas for improvement

A GOOD SURVEY CAN PROVIDE:

Happy customers spend more money, recommend your brand, and have higher retention rates.
But to know how satisfied your customers are, you have to get feedback from as many as possible.

Bring on the surveys!

WINNER

Q
U

A N T I T A T I V
E

 TEST NEW PRODUCTS AND SERVICES

Your potential customers’ stamp of approval is mega important before launching something into 
the marketplace. And real product testing requires a much more hands-on approach.
So this is a time for potential users to roll up their sleeves and dig into the features.

FOCUS GROUPS SPICEPANELS    

Try the product out as a group, 
and discuss feedback together.

Recruit users to work with your 
product over time, journal their 
experience, and discuss feedback.

WINNER

Q
U

A L I T A T I V
E

CHOOSE NAMES, LOGOS OR MESSAGING

Deciding which direction to take your brand is stressful (but doesn’t have to be!).
Research lets you ask the right questions and test the market waters.

However, the right research option depends on where you’re at in the branding process.

Figure out which phrases resonate

Test concepts or wireframes

Come up with ideas

DEVELOPMENT

QUALITATIVE

Narrow down messaging

Compare logo or ad drafts

Gauge reactions to ideas

REFINEMENT

TIE

Top concept face-off

Measure potential impact on purchase

“Gut check” before launch

PRE-LAUNCH

QUANTITATIVE

WINNER

Q
U

A L I T A T I V
E

WINNER

Q
U

A N T I T A T I V
E

So there you have it:
Suit up with your business objectives

and get on your way to research victory.

SAY HELLO TO
QUALITATIVE RESEARCH

WANT TO DISCOVER
NEW IDEAS, THOUGHTS
OR FEELINGS?

QUANTITATIVE RESEARCH
IS WHERE IT’S AT

LOOKING TO GET
STATS OR

VALIDATE FACTS?

EITHER WAY, YOU’RE SURE TO BE A MARKET RESEARCH CHAMP!

Spiceworks has market research products for every stage of your product or campaign development cycle.
Drop us a line at insights@spiceworks.com – and we can help
evaluate your objectives and recommend the best approach!

www.spiceworks.com
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Infographic best practice
Let’s shift our focus from IT pro content to 

a marketer piece. While the audience chang-

es, the basic elements remain the same. 

This illustration explains the struggle  

between qualitative and quantitative data. 

There’s a clear theme here that makes it 

memorable: We’ve highlighted the research 

skirmish with a tug-o-war storyline. Take 

a moment to look at the six sections. (We’ll 

wait!) Each of the topics are questions we 

heard from marketers or general industry 

hot topics. Even if the reader doesn’t buy 

the product, at least we’ve provided helpful 

info to them (and in the research space). 

This CTA is a bit different. The reader gets 

to talk directly to the research team. At this 

stage in the journey, the person is still in 

discovery mode, so let’s help them discover 

through a quick, non-sales phone call!

Why it matters

Infographics are the cliff  
notes of the IT world!

- Patrick Yeager, Network/SysAdmin

TARGET AUDIENCE: TECH MARKETER

Market Research
Showdown

For the full pdf:  
www.spiceworks.com/infographic-research 

www.spiceworks.com/infographic-research
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IN THE 

How ENTERPRISE IT pros engage in Spiceworks.  

Whether they’re traveling in packs with other IT 
pros, journeying over to tech/special interest groups, 
or connecting with tech vendors, enterprise IT pros 
are thriving in the Spiceworks Community.

Who are your customers? 

of companies listed on 
the Fortune 500 have 
registered accounts 

in Spiceworks. 

71%

What's their day-to-day purchase behavior? 

IT pros in enterprise organizations spend big bucks on: 

Database Cloud Hardware Networking

69% 66% 65% 64%

73% of IT pros at enterprise
companies have budgets
between $1M - $10M+/year.

They’re elusive techies-at-heart who know 
exactly where to go for the latest on IT 
products and services.

Where do enterprise IT pros do research? 

Tech Media Google+ Spiceworks LinkedIn Twitter Facebook

Social Media Value

“If it is budgeted, I am the decision-maker. 
I make the IT budget, and I decide what 
gets in and what does not.” 
— Mike Harrel, Network Sysadmin

“CEOs come to us with a business need 
and ask us to find a solution.” 

— Rob Qualls, Network Sysadmin

45%
of enterprise IT pros swim 
straight for The Spiceworks 
Community when making 
tech purchase decisions.

How social are they?

54%

45% 45% 44%

38% 37%

of enterprise decision-makers engage in the 
Spiceworks Community at least weekly, both 
with tech vendors and with their IT pals. 

Activity
 In the 

Spiceworks
Community 

spiceworks engagement

Activity 
in the 

Spiceworks
Community 

over the 
next year 

52%

35%

34%

13%

22%

Daily Weekly Monthly Increase No change

56%

What’s their top predator?

Budget is the single greatest barrier enterprise 
IT departments face. Great service along with a 
good deal… goes a long way. 
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Enterprise IT pros have a fixed 
budget range between 
$1M – $10M/year.
.

Budget Barrier? 
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TOP CHALLENGES WITH CURRENT IT SOLUTIONS

68%

44%
39%

31%

23% 21%

15%
12%

4%

Budget
Constraints

Flexibility Efficiency Security Reliability Scalability Service/
Support

Mobility Other

Who is Spiceworks? 

Thousands of tech brands (including Microsoft, Dell, HP, and 

Rackspace) use Spiceworks to reach and connect with these 

IT pros. Historically a tough market to reach, vendors love 

the unique ways Spiceworks helps them connect with this 

elusive market.

Launched in 2006, we’re an IT platform that’s causing some 

waves in the tech sea as we transform how products (hardware, 

software, and IT services) are marketed and sold to millions 

of IT pros around the world. 

Tools to Engage IT Pros:

Where IT goes to work.

Disclaimer: Jacques says, “Whales are mammals, not fish. Merci.”

www.spiceworks.com/marketing/resources

JACQUES SAYS:

Time to hook your 
customers… and 
win them over. 

Enterprise IT in the  
Spiceworks Sea
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Infographic best practice
As a marketer, every day you swim in a 

sea full of data. Instead of drowning the 

reader in a spreadsheet of numbers, we 

attempted to hook them with clear data 

points front and center and a fun theme. 

Marketers also want their content 

shared. A good way to gauge the share-

ability of any piece is to ask yourself, 

“Would they frame and mount it on a 

wall?” Would someone share this piece 

of content? We think this is a deep-sea 

catch that would look great on a wall.

Another key element to this visual is 

the human, authentic touch. Real IT pro 

quotes add natural breaks to the sections 

— and add more credibility to the data 

inside of the infographic.  

Why it matters

Simply put, IT Pros love data. 
The Big Fish infographic shows  
in a quantifiable way that  
Spiceworks isn’t just for the 
SMB; even the Big Fish swim  
in the Spiceworks sea.”

- CJ Wood, IT Director

TARGET AUDIENCE: TECH MARKETER

For the full pdf:  
www.spiceworks.com/infographic-bigfish 

www.spiceworks.com/infographic-bigfish



