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YOUR RECIPE
FOR SUCCESS

Get inspired. Get noticed.
Get your content consumed.

Winning over tech buyers starts with the right
ingredients. Fortunately, Spiceworks has some
master chefs in the creative kitchen standing
by to whip up a five-star marketing meal.

From making announcements and addressing
pain points to being real, fun, and relevant with
your buyers — we've got just the right dish to
suit any palate.

Our Spicy Marketing Menu serves up real
ads, emails, and digital content that tech
marketers have run in Spiceworks. IT
buyers devoured these campaigns, all
of which helped drum up awareness,
boost sales, expand reach, and more!



Mmenu

An inspirational lookbook of real campaigns running in Spiceworks.

15T COURSE
Spread the News................

Today's special deals are...

Y™ COURSE

Have Fun..........c.cccocoovn.
Icing on the marketing cake.

CAUTION

2"° COURSE

Bitter pain points be gone.

S™ COURSE

Be Relevant................ 19
Topical is tasty.

ARD COURSE

Be Human.................. 11
No artificial ingredients.

(B
Consuming uninspired content may increase your buyers’ risk of marketing-induced boredom. n



ST You've just plated a dish. Now it's time
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Presentation is never more key than when
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MAAS360 | Goals: Increase awareness | Boost sales/market share

MANAGE DEVICES ENFORCE POLICIES REMOTE WIPE

ENFORCE

Mobile management is more than knowing what's on your network. It's about keeping dangerous
devices and behavior at bay, and you're too busy to deal with every policy violation. Set key policies
(no jailbroken phones, require valid passcodes, etc.) and let MaaS360 handle the rest,

Learn How to Unlock Premium Features

SEE HOW JACK THE IT PRO

ENFORCES

c _ ufs _ 4 | 1
SEE HOW JACK THE IT PRO

MANAGES

MDM integrated within Spiceworks ><

Marketing Ingredients:
Landing Page
Ads

Presentation is everything.
Share your news with a story
to pull IT buyers into the world
of your campaign.

SEE HOW JACI( THE IT PRO

MAHAGES

First Course / Spread the News 5



SEAGATE | Goal: Drive social engagement

X

Marketing Ingredients:

[spahys-see-nas]

Drives, hardware. and software, all combined to create
a comprehensive storage solution.

Vendor Page
Ads

Announcing your arrival?
From joining the Spiceworks
Community to having a
booth at a big tech event,

a touch of spice can
elevate your message.

SEAGATE

Seagate @

Geagate Tecrr ooy v Spieweris

v

O

yeagate MAS products

6 First Course / Spread the News



2"’ COURSE

SAVE THE DAY

Let your message be the comfort food
your audience needs to rest easy. Grab
their attention by pegging their pain
points — and show how you can help
them overcome their fears.
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LENOVO | Goals: Increase awareness | Generate demand | Drive social engagement

X

Marketing Ingredient:
Video (Watch)

Every IT pro worries about server
room mishaps. A perfectly prepped
video can show how to avoid them.
This video was also chopped up into
bite-sized snippets for ads that drove
to a contest.

Second Course / Save the Day


http://community.spiceworks.com/topic/992806-learn-about-lenovo-enterprise-servers-enter-to-win-some-yoga-devices
http://community.spiceworks.com/topic/992806-learn-about-lenovo-enterprise-servers-enter-to-win-some-yoga-devices
http://community.spiceworks.com/topic/992806-learn-about-lenovo-enterprise-servers-enter-to-win-some-yoga-devices

MITEL | Goals: Increase awareness | Generate demand

X

Marketing Ingredients: _'I_O AVOID A
o CUSTOMER
el EXPERIENCE

From end user troubles to zombie

attacks, IT buyers love sinking their

teeth into a horror story — especially

one like this that's relatable to anyone,

even those not in IT. AR

0a Mitel

09 Mitel

Customer Experience

AND HOW TO

Get the eBook >

Witnessed a customer experience nightmare?
See how ten experts handled theirs.

We asked ten experts to share their customer experience horror stories — and learmed some
valuable lessons. An unhappy customer can put your business in hot water, and it's more
important than ever to protect their entire experience. In this e-book, you'll read tales of customer
experiences gone wrong and receive tips to keep your business afloat when similar situations
arise.

Get the free e-book »

Second Course / Save the Day



SOPHOS | Goals: Increase awareness | Expand reach

UEADLY
I8 SINS

It's time to fight back >
SOPHOS

Are you a saint ——
ora SInner? Are you afflicted? >

SOPHOS

Learn More

SOPHOS

TERELY
ISt s1ns

lt’s time to

take it to
hsk > _A

X

Marketing Ingredient:
Ads

Arrange a multi-course feast of a campaign
by pairing a series of ads with videos or
other custom content — like this promotion,
which included landing pages for each of
the seven “sins” matched with a solution.

10 Second Course / Save the Day



RD Mechanical marketing leads to a synthetic :
meal. Be original. Speak conversationally.

Connect with your audience. And let your :
BE Humgn real flavor shine. - -
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BROTHER | Goals: Generate demand | Drive social engagement

UNSUNGIT
HERO CONT

CFER T KOETH AMERICA D

RS

e
< N EVGAGeForce GXTTITANX
©=""" GRAPHICSCARD

PLAYSTATION 4

Pariner Promotions

SECEWTRKS SPUCIAL OF FERS EXCLUSIVELY FOR Y04

brother
GO FROM
IT HERO

XBOX ONE

e P W TR

TS 00p o0 B e Lk Do
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X

Marketing Ingredients:
Landing Page

Email

Ads

Cook up a campaign that champions
your buyers, like this contest around

recognizing the unsung heroes of the
IT department.

12 Third Course / Be Human



X

Marketing Ingredient:
Video (Watch)

Use emotional storytelling to put
the focus on the people behind
the solution. A real-life IT pro at a
remote school and an impactful
shot of students piecing together
the client’s logo served as the
heart of this video.

HP | Goals: Expand reach | Increase awareness

Third Course / Be Human

13


http://community.spiceworks.com/topic/1058332-hp-care-packs-and-richgrove-public-school-district
http://community.spiceworks.com/topic/1058332-hp-care-packs-and-richgrove-public-school-district
http://community.spiceworks.com/topic/1058332-hp-care-packs-and-richgrove-public-school-district

PLURALSIGHT | Goals: Increase awareness | Generate demand

more
than 1200 courses

-makeYOU
aMaster

of IT admin.

AMATEURS
NEED NOT
APPLY.

X

Marketing Ingredient:
Ads

Remind your buyers they're in an elite
club of tech connoisseurs with a bit
of velvet rope marketing. An exclusive
experience can mean people lining

up to see what you're offering.

4

Third Course / Be Human



HAVE FUMN

Y™ COURSE

Spray cheese and caviar? Why not!
Ditch the clichés and corporate speak
and create a new experience... that
doesn't leave a bitter taste in your
buyer's mouth.




AEROHIVE | Goals: Increase awareness | Generate demand

Marketing Ingredient:

Profiling Wireless Networks
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[P — or data-heavy content an easy-on-
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e presentation can make your
message more appealing.
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16 Fourth Course / Have Fun



SCALE | Goal: Generate demand

>< The Hitchhiker's Guide to
'L-’a'rfua:f' o ._Hxﬂemonvergem:e

Marketing Ingredient:
Webinar

Don't panic! Even dense technical
topics can be kicked up a notch with
a playful approach throughout, like this
hyperconvergence webinar inspired by
“The Hitchhiker's Guide to the Galaxy.”

Get your guide on
hyperconvergence.

Broughl to you by Scale Compuling

Register Now »

Why go beyond ald-zcheal virtuaiization and Inie hyperconvergence? Scalability, disaster recovery,
baiilt-in high availabdlity, and affordakility, Yep, sea it for yourself a5 we guide you through a live
duermnal

Moderated By Emity Downs Want mone IT know-how? Gat it &t

Renestor lor FREE Wiabinar Wiandar Waman SpleaWorld! Laam man.

- ... i) o
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MICRON | Goals: Increase awareness | Boost sales/market share | Expand reach

Easily navigate your X
migration to Windows Marketing Ingredients:

Server 2012 Infographic
Ads

ENTERPRISE

Make the switch a quick

one with Crucial DRAM , L
It doesn't take a scientist to see how a

clever campaign with a playful character
like this can have IT buyers coming back
for seconds. The client even went on to
have dolls made of their new mascot.

Do you run SATA

hard drives? Cru_CIBI

o e-clas:

Do your apps
often write data
to be stored?

SPEED UP YOUR H
DATA CENTER WITH oo
ENTERPRISE SSD o

Introducing the M50C ) il .MFVEEFNP-
not rocket sclence

Is budget a key
consideration?

How critical is
SSD reliability?

Fourth Course / Have Fun



TH In the kitchen or in your campaign, timing is
everything. Whether it's the season to be jolly
or a popular TV show's season premiere, serve

BE RELEVANT up your creation at just the right time.




UNITRENDS | Goal: Increase awareness

-
THANKSHALLOWNIAS

Cover everything this year.
o
UNITRENDS Cover your data»

Cover your data»

%
UNITRENDS

Marketing Ingredient:
Ads

Get favorable reviews from IT
pros with a playful or made-up
special occasion or holiday, like
this sweet seasonal mash-up
with a subtle backup-related pun
around covering everything.

20

Fifth Course / Be Relevant



X

Marketing Ingredient:
Infographic

Whether it's timed with an OS end
of life or a new solution about to
be served, make your campaign
more appetizing by rolling it out
at just the right time.

TIGERDIRECT | Goal: Increase awareness

OW T0_SMOOTH YOUR Primary migration drivers:

WINSERVER 2003 MIGRATI 0

FINISH

| Preparing for end of support |

a1%

@)
|

| Improved performance I Security standards/

requirements

| Hardware upgrade I

Primary fears around running an unsupported server OS:

oh sh

Compliance risks

Reliability

> MIGRATION DETAILS

pretty close...

Purchasing standalone
server software

52% }'

—no/ _£aw

\/-\_/"\,\

Who's upgrading only server software versus springing for new
hardware AND software? According to the survey, it's

o))

.---

48%
Purchasing new hardwar
with server software

4

Fifth Course / Be Relevant



VARONIS | Goal: Generate demand

p—— Partner Pramations ><
SPICEWRIKS | o0y arenseravsmaoavay N varonis

Marketing Ingredients:
Hira's ypour Specewsrin parinar offes = T b wiy 6 maks wwne you'n i this Kop on all this tteal o We've got 2 game for you. Landing Page

pannes have W shane! And wa're jusl the mesEangss e, i UT panners offer and MBESEgE = NOT our GWN o~ £ -,
Get Your Free Cards! .
. Email

Cieg ponsr ol Pnticom Pl vl ¥ 0] s P

Cards bt tiviremirea i S ¢ your IT buyers by dramwing
Agﬂ I nSt 1 i net S ek P 5 e e inspiration from pop culture they

IT

Ted il Wi el T i

T e — love, like this card-based concoction
playing off the hit game Cards

E===3 Against Humanity.

Cards Against IT

Get your free set (¥ i
¥ asme

Let's be clear: this is for IT people.

Uniegs you'ne lamilar with e dark Blacknass thal gnps ywaur sou | yOU SRsoreer Il o
HICs hanva tho same MALT addness on pour nabker = you probably sen! going &0 appreciate thic

&l af

Cards Againsd IT @ your oan Cands Agairnd Humarily expamsion pack (o be used with of williood
e oreginad], Don't play 1 ancund HE, b

ckes ard fun, Downlosd srmedinlely ¢

SEND ME THE CARDS

o wiank Foum of indida

play with ot 1T Pros f

ppeensl your (e prinded sel!
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Who is Spiceworks?

Launched in 2006, we're shaking up the tech ~ Thousands of tech brands (including
space and transforming how hardware, soft-  Microsoft, Dell, and HP) use Spiceworks
ware, and IT services are marketed and sold ~ to reach these IT pros. And vendors love

to millions of IT professionals around the unique ways we help them connect
the world. with this elusive market.

“The future of media.” —Forbes

sSPICEWOIRKS
Where IT goes to work™




